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About Upim

OVERVIEW 

Founded in Verona in 1928, Upim is the Italian 
family store.

Upim is a brand of the OVS SpA, Italy’s leading 
Group in the Italian apparel market with over 
1750 stores in Italy and abroad and net sales of 
€1.392 million in 2018. 

Upim has over 200 stores, of which the majority 
are directly owned and have an average selling 
area of 800 sqm. 
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Mission

“Upim means home” is the claim of 
the brand.
Upim is the Italian family store, the 
point of reference for a convenient, 
accessible shopping designed to meet 
the real needs of families. 
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Customers

Target customers: families with kids

• Women (68%), Men (32%)

• 25 – 44 years (45%) and 45-64 years (35%)

People who are price and quality-conscious.
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Store Concept
In our stores we offer a contemporary shopping 
experience, addressed to a conscious customer 
able to mix desire with necessity, quality with an 
adequate price.
The offer ranges from clothing for all the family 
to personal care and home decoration. 

Over 200 stores, mostly directly owned, located 
through the city centers, in shopping malls and in 
residential areas.

The brand has developed a new format with the 
goal of reaching those consumers who live in 
smaller towns, where there is not much shopping 
choice available. 

It is also present with a shop-in-shop formula 
inside the hypermarkets of important large-scale 
retail companies. 
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Upim Style Department is led by fashion directors that 
work closely with designers, product managers and 
modelers, ensuring the constant renewal of the 
collections: men, women, kids and home decoration.

Upim’s collections reflect Italian style excellence, making 
it accessible to everyone and at the best possible prices. 

UPIM HOUSEBRANDS

WOMAN                            MAN                      
Iwie
Nice & Chic
Nymos
Kate Mee
Rosa Thea

KIDS                                  HOME
Blukids                               Croff

Collections
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Man_Code
J. Hart & Bros.
Privacy
Project



Blukids is Upim clothing brand dedicated to children. Its 
mission is to offer “active” clothing for kids aged from 0 to 
15 years, following all the growing stages, with a wide 
range of everyday, low-price clothing.
The collections stand out for their quality and the use of 
natural fibers, always at competitive prices. 

Blukids has renewed its formula opening over 250 stores 
in Italy and abroad.

The communication concept of Blukids represents real 
children, not the stereotype kids seen in advertisements.
Children running, laughing, getting dirty, hugging each 
other. Their beauty consists in being authentic. The 
clothes they wear are cut for this lifestyle.
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Croff, historical brand of home decoration, dedicated 
to people who love the contemporary, easy, informal 
design for the everyday living. 

The collections express the different worlds of the 
home decoration world: from  textiles to tableware, 
kitchen and furnishing accessories, with an offer of 
basic products, always with an excellent value for 
money.

The assortment is periodically renewed with the 
insertion of seasonal collections that integrate with a 
range of continuative collections.

Croff is also present in Italy with the stand-alone 
format. 
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Supply chain & operations
At Upim we source our product from the best sourcing 
areas in the Mediterranean basin, Far East and Italy. 

It has a long-standing global sourcing  organization 
based in Hong Kong, Shanghai,  New Delhi, Dhaka and 
Istanbul, employing  almost 300 people dedicated to 
supplier  scouting, production and quality control.

The supply chain is managed through a network of 
international service providers  and in Italy by two 
warehouses based in  Milan and Piacenza. Yearly 
volumes are  more than 180 million items. Products are  
distributed to the network based on store  needs, and 
according to a daily plan.
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Upim considers quality as an essential pre- requisite. 
This is why we have a company  quality assurance 
department to guarantee  that the quality of all our 
products complies  with standards in terms of in-house  
requirements and current legislation with  regard to 
production, materials and  procedures.

For many childrenswear and underwear  products Blukids 
is certified by Oeko-Tex 100  (class I and II), checking the 
levels of noxious  chemical substances contained in the  
garments.

Quality

9



10

Sustainability

Upim has placed sustainable innovation in the center of its 
productive activities, conscious of its importance for the 
future of the environment.

By 2020, 100% of the cotton used in the Upim collections will 
be sustainable and will include organic cotton, cotton coming 
from BCI crops or recycled.

OVS Spa is the first Italian company to be part
of the Better Cotton Initiative to source cotton that reduces 
water usage and chemicals. The company was included in the 
organisation’s top 15 "Better Cotton Leaders” in 2018.



The important project of rebranding 
has seen a restyle of the logo, of the 
store and the creation of a new 
narrative and iconographic style, 
which is expressed in the new pay 
off “Upim means home”.

The communication concept shows 
people in their everyday life. 
Spontaneous and simple images that 
all customers can relate to.

Communication
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The television campaign promotes the closeness of Upim 
to people’s life as to become a daily and constant presence 
for its customers. 

Exceptional testimonial is Flavio Insinna, a well-known 
actor with a reassuring and familiar face.
With the aim to strengthen the brand awareness a 
television planning has been carried out on the major 
Italian networks Rai and La7.
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TV CAMPAIGN

Communication



For the 2019/20 football season Upim is present 
with advertising spaces in the stadiums of 
Fiorentina, Genoa, Sampdoria, Lazio, Atalanta, 
Brescia, Lecce and Cagliari.
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SPORTING SPONSORSHIPS 

Communication



Upim.com

Blukids.com

Croff.com

14

E-commerce & CRM

UPIM CARD: 950.000 active card holders

BLUKIDS CARD: 250.000 active card holders
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Press Clippings



UPIM
Via Terraglio 17

30174 Venezia Mestre
www.upim.com


